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	Name: Xusainov Shavkat
	Affiliated University: Banking and Finance Academy of Uzbekistan
	Course Name: Bank Marketing
	Number of Lectures: 
	Course Language: Uzbek
	Keyword: marketing, banking, marketing concepts, marketing strategies, marketing research, brands, promotion, demand
	Course Description 100 200 words: The active development of the banking sector of the Republic of Uzbekistan, the increase in competition and the emergence of new banking services and products highlight the task of introducing the main elements of marketing into the theory and practice of banking as soon as possible.
The sale of services and products is the most important stage in the activity of any business entity operating in market conditions. Banking as a type of entrepreneurial activity is no exception. Therefore, the goal of all bank services is to develop the client base, expand the scope of banking services provided, conquer the market and, ultimately, increase profits or increase the market value of the bank.
The relevance of the course is due to the aggravation of competition in the banking services market. Under these conditions, using marketing tools, banks can successfully develop, achieving their goals. The content of the course meets the established requirements and includes information on the need for banks to use marketing tools in modern conditions, the banking marketing system, research on the banking services market, the development and implementation of a competitive strategy for banks, and the activities of the marketing service.
	Course Goals and Objectives Approximately 100 words: The study of the course "Bank Marketing" is aimed at developing students' knowledge of the theoretical foundations and practical skills in the field of organizing bank marketing. The knowledge gained in the process of studying the course can be used in the process of banking. 
In the process of studying the course, students get acquainted with the basic terms, concepts, principles and methods of organizing banking marketing. They get an idea: about the history of its development, essence and purpose, marketing system, banking market research, development and implementation of competitive strategies.The objective of the course is to implement the requirements established by the State General Educational Standard of Higher Professional Education for the training of specialists in the organization of banking marketing.
	Textbook: - Business marketing. Connecting strategy, Relationship and Learning. Dwyer R.F., Tanner J.F. Irwin McGraw-Hill. 2014. 660 P. 
- Bankovskiy marketing. Uchebnik. Rovenskogo Yu.A., Natocheevoy N.N. Izdatelstvo: Prospekt, 2016
- Principles of Marketing. Kotler P., Armstrong G. Pearson, 2016. — 719 p. in color. — 15th Global Ed. 
- Marketing management (Global edition). Kotler P., Keller K.L. 15th ed. — Harlow: Pearson Education Ltd., 2016. — 834 p.
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Маркетинг по Котлеру. Как создать, завоевать и удержать рынок. Котлер Ф.  Альпина бизнес букс. 2008
Основы маркетинга. Котлер Ф. Пер. с англ. – М.: Прогресс, 2003. 
Маркетинг менеджмент. Котлер Ф., Келлер К.Л.  14-изд. Изд.: Питер, 2014 г. 814 с.
Маркетинг асослари. Гулямов С.С. / Т.: Шарқ 2002.
Маркетингни бошқариш стратегиялари. Жалолов Ж.Т: Фан ва технология. 2012.
Международный маркетинг. Учебное пособие / Карпова С. – М.: Феникс, 2009.
Реклама ва дизайн: Дарслик.-Т.: O’zbekiston. 2012.
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: The student must have the following skills:
planning in marketing;
identify marketing observations and their impact on the macro environment;
marketing research;
price formation;
Marketing budget forecasting
use of trade promotion methods;
organization of marketing activities;
management of marketing budget and efficiency;
development of integrated marketing communications;
Creating a long-term effective strategy.
	Main ContentWeek 1: Fundamentals of Bank Marketing
	Main ContentWeek 2: Features of the Banking Product
	Main ContentWeek 3: Bank Marketing System
	Main ContentWeek 4: Types of Marketing Strategies of the Bank
	Main ContentWeek 5: Creation and Management of Partner Networks and Marketing Channels
	Main ContentWeek 6: Implementation of Competitive Strategies in Banks
	Main ContentWeek 7: Development and Management of Integrated Marketing Communications.
	Main ContentWeek 8: Mass Communications Management: Advertising, Sales Promotion, Sponsorship and Public Relations
	Main ContentWeek 9: Personal Communications Management: Direct Marketing and Personal Selling
	Main ContentWeek 10: Development of New Market Offers
	Main ContentWeek 11: Work in the Global Market
	Main ContentWeek 12: Managing a Holistic Marketing Organization
	Main ContentWeek 13: 
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2022-10-3
	Course Date_1:      2023-01-20


